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Small businesses party simply: No DJs, iPods OK
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MEW YORK (AP) — With Thanksgiving and the start

of the holiday season weeks away, many small More News
business cwners are planning heliday parties for
employees and clients despite the still wobbly Supervalu fiscal 2Q profit falls 42 pet

sconomy. But the czlebrations are expected to be
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low-key, frugal and, some say, much mere fun.

Ewen owners whose businesses are doing better Recliner sales a bright spot
say they're sticking to simpler events this year.
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"We could afford to have a catered event, Oct. 16, 2009 1:56 PM EDT
semething fancy, but it's net in our DNA” given the
events of the past year, said Ginny Fitcher,
president of Kel & Partners, a marketing and public
relations firm based in Bostan.
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"In the past we always have had a holiday
celebration and we've always sither gone out to =
restaurant with workers and spouses or we hosted
@ party at our house and have it catered,” Fitcher weeks
said. "Last year, we decided it just wasn't the
right thing to do to have a catered affair, so we
decided to have a potluck. We found it was the
best holiday party we've had to date. Advertisement
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"Peaple were there till the wee hours of morning, talking and getting to know each other better.”

Pitcher said the company has been affected by the recession, although "we've managed the last 18
months very well."

Now, she said, "we're seeing things turning a corner and we're very cenfident abeut the next 13
rmonths,” but that dossn't mean it's back to the days of a big party.
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Tem Lee has had 2 similar experience with at his Boston-based marketing firm, 431 Marksting. Two =
years ago, the company rented cut an entire restaurant, brought in @ DJ and had 250 people including
employees and their families, clients and friends. Lee, who called the event "a really elaborate party,”
estimates it cost between $10,000 and $12,000.

"Last year, like everyone else, we were feeling the recession for sure,” Lee said. So the firm held 2
party for about 100 people at its offices, the D] was replaced by an iPod and the tab came to about
$1,500.

And everyone had a much better time. This year, the company is in better shape and could go back to
the big affair, but Lee and his partners asked the staff what they wanted to do.

"Everyone decided that the smaller event that we did last year was more fun," he said.

Even when companies decide to hold their parties in restaurants or catering halls, they're going for
simpler and cheaper. Restaurant cwners and caterers say companies are booking at off-peak times,
such as lunch rather than dinner, or Monday and Tuesday instead of wednesday-Friday. And while
they're looking for good food, they also want less expensive menus.

Simone Parisi, owner of Firenze a Tavola, a Denver restaurant, said his business custemers "want to
do something for their employees, but they're a little more careful about what they're spending.”

Parisi said he'll be doing many more lunch parties than in the past, and bocking events that start at a
previously unpepular heur, 4:30 p.m. They're also having shorter parties, for example, two hours
rather than an entire night.

Parisi said the changes in party planning are dramatic. "We never had anything like that befere,” he
said.

He's also seeing owners booking parties later than they did the past twa years. "By this paint of the
year, we were pratty much already booked,” he said.

At Olana, a Manhattan restaurant, managing partner Fatrick Resk, said small businesses that last year
were canceling parties are booking for this December.

Small businesses "want te have their employees celebrate a vary tough year and the sconemy is
coming back and it seems like it's no longer a bad perception to have semething for the employees,”
Resk said.

But, like Parisi, he's sesing seme dramatic changes.
Two years age Clana was able to boek parties at $130 to $150 a head, but now businesses are only

willing to pay $100, and many, looking to save mare, are asking for off-peak times that cast $75 a
head. The parties are smaller, and employess aren't bringing speuses, Resk said.

At the same time, some owners don't want employees to think they're skimping on what should be 2
happy accasion. Resk said these ewners are splurging on things like super-premium vodkas.

"It's Grey Goose as opposed to Absolut,” he said.
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